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ABSTRACT

This study assessed how community tourism initiatives have led to socio- economic
development of people bordering Queen Elizabeth National Park in Rubirizi District and it
was guided by three objectives namely; to establish the level of socio-economic development
of people bordering Queen Elizabeth National Park in Rubirizi District, to find out the
community tourism initiatives of people bordering Queen Elizabeth National Park in Rubirizi
District and to examine the relationship between community tourism initiatives and socio-
economic development of people bordering Queen Elizabeth National Park in Rubirizi
District. The study adopted descriptive cross-sectional research and correlational designs on
a sample of 71 respondents. Data were collected using a questionnaire and an interview
guide. Quantitative data were analyzed using frequencies, percentages means, correlation
and regression. Qualitative data were analyzed using thematic analysis. Descriptive results
revealed that employment opportunities were high, household income was fair but literacy
levels were low. Inferential analysis results indicated that community tourism initiatives
have a high positive significant relationship with employment opportunities, moderate
significant relationship with household income and a weak positive insignificant relationship
with literacy levels. Therefore, it was concluded that community tourism initiatives
contribute much to employment opportunities as compared to household income and
literacy levels. Thus, the study recommended that stakeholders in tourism such as Ministry
of tourism, Uganda Tourism Board, UWA, district officials should support improving socio-
economic development of people bordering national parks. Such improvements should
include allowing people from bordering communities to get jobs in managerial positions,
giving them the first priority when giving jobs and training them to gain skills that can help
them to improve their tourism related businesses and provide modern technology that will
facilitate people bordering national parks in running their enterprises to create more
employment opportunities, improve their household income and fight illiteracy among their
children, also improve on the wages paid especially to women. Create more projects in the
communities bordering national parks especially those related to tourism.

Keywords: Community tourism, Rubirizi District, Socio-economic development and National
Park.

INTRODUCTION
Globally tourism has been the most tourism industry very dynamic and
significant contributor to the economic unique. Socio-economic effects of tourism
changes of people bordering National on communities are inevitable due to
Parks in different countries and the interaction and dependence on each other.
economic sector that creates employment Tourism has both positive and negative
opportunities and income for the impacts on the local population [2]. Add
indigenous population [1]. The interaction another sentence to qualify this statement.
between tourists and locals makes the Tourism has an influence on community
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socio-economic development and this is as
aresult of synergies from tourism industry
stimulates local socio-economic
development [3].

The socio-economic development of
Tourism on people bordering National
Parks has been global. For example, in the
United Kingdom, tourism development has
attracted millions of visitors annually [4].
Tourists are often drawn by a variety of
wildlife in a country’s National Parks. Many
people are attracted by the outstanding
features of individual parks as well as
some of these parks are considered world
treasures [5]. However, some popular
parks such as Yorkshire Dales, Snowdonia
are actually endangered by their admiring
visitors especially from the United States,
Japan and other wealthy nations with
larger populations. Too many visitors can
harm the environment that National Parks
are intended to protect [1]. Geographical
location and economic factors boost
tourism in the Caribbean region, the
Bahamas for example contributes most of
its economic development and high per
capita income to tourism, and some 30% of
the Bahamian population is employed in
tourism and represents nearly half the
country’s Gross Domestic Product (GDP)
[6]. This indicates that tourism has a
significant influence in boosting the
employment of people boarding tourist
attractions.

In East Africa, tourism industry has led to
the development of good infrastructure by
African standards for example, about
67million foreign tourists on average come
each year to marvel at East Africa’s wild
life, the local people bordering National
Parks such as Serengeti, Tsavo, Queen
Elizabeth, Bwindi, Masai mara, akagera
among others contribute to tourism
industry by making a variety of handcrafts
to the tourists in order to earn income that
helps them to sustain their livelihoods [7].
Uganda which is located in the Eastern
Africa plateau has a growing economy and
improved security which have largely
contributed to the growth of tourism
potential with unique sceneries’ like
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Rwenzori mountains, flora and fauna and
National Parks [8]. Tourism development
has become an important issue for socio-
economic development with many tourism
initiatives, Queen Elizabeth National Park
has become a potential area that involves
tourism and promotes socio-economic
development in terms of providing
employment opportunities improving
household income and supporting
educational institutions with its size
1978km adjoined by other protected areas
that include the Kyambura Game Reserve
(154km) Kigezi Wild life Reserves (265km)
and Kibale National Park (795km with the
Rwenzori National Park and the Ishasha
sector. It is therefore from this
background, the researcher want to
investigate whether Community tourism
initiatives affect the socio-economic
development of people bordering Queen
Elizabeth National park in Rubirizi District.

Problem Statement

Socio-Economic Development has become
an increasingly important issue for the
government and regional agencies
searching to improve the conditions of
living for their people [9]. International
commitments by organizations such as
World Parks Congress have generally
contributed funds towards the
development of national parks in an effort
to improve on the livelihoods of people
bordering National Parks such funds are

intended to help the poor in the
developing countries. Since tourism
inception in Queen Elizabeth National

Park, community members have initiated
various enterprises that are hoped to
improve their socio-economic
development (UTB Annual Report, 2019).
However, these efforts have not led to
tangible socio-economic development. For
instance, communities bordering Queen
Elizabeth National Park still experience
high poverty levels. Habaasa [10] reported
that poverty in the bordering communities
stood at 82% and household income at 20%
of communities bordering Queen Elizabeth
National Park.
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Previous researchers have conducted
studies on communities tourism
advocating for more business-oriented
approach to tourism that would encourage
greater collaboration among stake holders
[11; 12; 13]. It is not yet known whether
Community Tourism Initiative influence
socio-economic development [14]. This
study therefore assessed the impact of
community tourism initiative on socio-
economic development of  people
bordering Queen Elizabeth National Park.
Aim of the study
To assess how community tourism
initiatives have led to socio- economic
development of people bordering Queen
Elizabeth National Park in Rubirizi District.
Objectives of the Study
i. To establish the level of socio-
economic development of people
bordering Queen Elizabeth National
Park in Rubirizi District.
ii. To find out the community tourism
initiatives of people bordering
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Queen Elizabeth National Park in
Rubirizi District.

iii. To examine the relationship
between community tourism
initiatives and socio-economic

development of people bordering
Queen Elizabeth National Park in
Rubirizi District.

Research Questions
What is the level of socio-economic
development of people bordering Queen
Elizabeth National Park in Rubirizi
District?
Significance of the Study

The findings from this study may help
policy makers and development planners
by providing information on how to reduce
poverty through supporting community
tourism initiatives that aim at improving
the livelihoods of communities
neighbouring National Parks.

RESEARCH METHODOLOGY

Research Design

The study employed descriptive cross-
sectional research and correlational
designs in the assessment of the role of
community tourism initiative on socio-
economic development in communities
bordering Queen Elizabeth National Park
western Uganda. The researcher used
descriptive research design in order to
deeply understand the spatial
characteristics of community tourism
initiatives and correlational design helped
in establishing the relationship between
community tourism initiatives and socio-
economic development. The researcher
used cross-sectional research design in
order to collect the data from respondents
who were spread in different communities
bordering the Park; this helped the
research to gather varied information from
the representative sample of respondents
that is characteristic for each of the
communities that were carrying out a
variety of tourism related activities or
enterprises [15].
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The researcher applied both qualitative
and quantitative approaches. The
qualitative approach was used to collect
data, which was narrative form whereby
respondents were given the opportunity to
express their views, opinions, attitudes
about different phenomena. The
quantitative approach helped the
researcher to handle the numerical data
collected using a questionnaire [16]
Study Population

The study population of 87 people
participating in community tourism
initiatives was used to select the sample
size. The sample size was determined on
the basis of communities and enterprises
that are supported by tourism initiatives.
The composition of the sample was
determined by use of solven’s formula as
part of community participation of
representatives in tourism focused
initiatives of Kyenzaza, Katara, Kichwamba
and Kyambura communities [17]. Amin
[15] describes a study population as the
number of subjects or the environment of
interest to the researcher. Study
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population is a complete set of
individuals, cases or objects with some
common observable characteristics. Data

will be collected from community
enterprise leaders, UWA Staff in
community conservation Department,
local government leaders.

Area Scope

The study was carried out in communities
bordering Queen Elizabeth National Park in
areas of Kazinga, Kyambura, Katunguru in
Rubirizi district in Western Uganda. Lying
outside the Democratic Republic of Congo
(DRC) Uganda boarder, the Queen
Elizabeth National Park (QENP) runs from
the base of the Rwenzori Mountains in the
north, down to the Ishasha River in the
south, covering 1978sq.km. The park is
boarded by Lake Edward to the west, Lake
George to the north-east as well as
the21kms long Kazinga Channel an area
for tourism and community fishing which
connects the two lakes.
Time Scope

The study considered a period of five years
from 2016 to 2020. This is the period when
most local community tourism initiatives
that promote socio-economic development
of people bordering the park were started
to help communities to improve on their
livelihoods for development (UTB Annual
Report, 2019).

Sampling Techniques and Sample Size
The researcher used different sampling
techniques to select a representative
sample and the appropriate sample size
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from a study population. The sample was
representative of communities that were
within reach of radius of 5km and are
affiliated to the enterprises that are
engaged in activities that contribute to
tourism initiatives.
Sample Size
Amin [15] describes a sample as a
collection of some elements from a
population. It is part of the target or
accessible population that has been
procedurally selected to represent it. The
sample size of 71 respondents included,
community enterprise leaders, UWA Staff
in community conservation Department,
local government leaders. The sample size
was selected by wusing the Sloven’s
formula, which states that for any given
population the required sample size was
given by:
n=N/1+N(e?) where n =the required sample
size.
N = the known population size and e = the
level of significance which is =0.05. Given
a total population, the sample size will be
computed as follows,
n = N

1+N (e?)
Where n=.is the required sample size
1 = constant
N = the known population size,
The level of significance, which is = 0.05
n-= 87 = 71 respondents

1+ 87(0.05%)
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Table 1: Distribution of the Sample by Category and Sampling Technique

Category Target population Sample size Sampling techniques
Community Enterprise 24 18 Simple Random sampling
Group Leaders

UWA Staff 21 17 Simple Random sampling
UWA Warden 1 1 Purposive Sampling
Local Leaders 4 4 Purposive Sampling
Other Local committee 32 26 Simple Random sampling
members

District officials 5 5 Purposive Sampling
Total 87 71 Slovene’s Formula

Source: Field Notes 2020

Data Collection Sources

Data was collected from both primary and
secondary sources. Primary data was
gathered through the use of
questionnaires and interview schedules.
Secondary data was collected through
documentary study of relevant articles in
journals, text books and studies done by
other scholars.

Data Collection Methods

Survey
A survey is a method that involves
collecting information from the

participants who are evenly spread to
ensure that each individual or group is
represented and given a chance to answer
questions by use of a questionnaire. The
questionnaire was administered to 71
respondents; the results of the survey
were handled by coding using Likert scale.
Household survey provides ample time to
the respondents to express their views and
opinions as well as making a choice or
alternatives to a given set of questions; a
survey was mainly being used to collect
information from participants in the
mapped communities bordering the park,
survey was used to collect quantitative
data.
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Interviews

This is a method of collecting data in
which selected participants are asked
questions in order to find out what they
feel to enable the researcher seek
information of the subject under study
through questioning [15]. This was a face
to face interaction where the interviewer
posed questions to the respondent [15].
The choice of the method was that it's
flexible and it’s an easy way of finding
information out especially from the
illiterate  participants. In  addition,
permitted the researcher to ask more
difficult/intricate questions and it takes
into account verbal communications such
as attitudes and behavior of the research
in relation to the subject being discussed.
The Interview method was used where face
to face interactions with the respondents
and the discussion involved free
expression of the respondent’s ideas on
issues by the researcher. The results of
the interview were expressed in a narrative
form as part of thematic content analysis.
This method mainly collected data from
Key informants like District officials and
UWA staff, local leaders and enterprise
leaders and it was done using an interview
schedule to collect qualitative data
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Documentary Review

Documentary review is the critical
examination of public or private recorded
information related to the issue under
investigation [15]. The researcher accessed
documents like magazines, journals,
development plans, assessment reports,
inspection reports to provide information
on community tourism initiatives and the
socio-economic development. Data was
also collected from research papers,
published books and credible websites.
Documentary review was used to collect
data to evaluate the objectives.

Data Collection Instruments

Questionnaires and interview guide were
employed. According to [15] a
questionnaire is a set of questions to
which the subject responds in writing and
it must explain what the study is all about
and also give the respondent all the
instructions for giving the right answer. A
questionnaire was used to get information
from the respondents, where respondents
had alternatives answers to closed ended
questions.
An interview guide is a set of oral
questions which are administered to
respondents through face- to- face
interaction.
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Validity and Reliability of the
Instruments

Validity of the Instruments
Validity is the extent to which research
results can be accurately interpreted and
generalised to other populations. Amin
[15] asserts that validity means the
appropriateness and accuracy as applied
to a research process. In order to ensure
validity of data collected, all instruments
were submitted to experienced persons
(Dean Faculty of business and
management, Supervisors) in research in
order to evaluate the relevance of each
item in the instruments to the research
objectives.
The Content Validity Index (CVI) was then
calculated using the formula below;
CVI=n/N
Where n = the number of items rated as
quite relevant or very relevant
N= Total number of items in the
questionnaire.
Both the questionnaire and the interview
guide were taken to be valid since the CVI
was above 0.70 and this was obtained after
calculation implying that the instrument
was valid to elicit the right data for the
study and the results were presented in
table 2 below:

Table 2 Validity Indices

Variables

Content Validity Index

Employment Opportunities
Household income

Literacy levels

Community Tourism Initiatives

0.77
0.87
0.88
0.83

Primary data 2020

Reliability
The reliability of the instruments was
computed using SPSS to determine the
Cronbach Alpha coefficient. The closer it is
to one, the higher the consistency of the
instruments. The scores found at 0.7 and
above the alpha values indicated good
credits, hence better for use in the study
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[15]. Before undertaking data collection,
the questionnaire was pre-tested to some
respondents who are in the same position
with the target population and the
reliability test was carried out using
Cronbach’s Alpha with the help of SPSS and
the results obtained were presented in the
table 3 below.
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Table 3 Reliability test

Variables

Cronbach’s Alpha

Employment Opportunities
Household income

Literacy levels

Community Tourism Initiatives

0.80
0.86
0.78
0.85

Source: Field Findings 2020

From table 3 above, the alpha coefficient
of all constructs was above 0.7 and this
suggested that the instrument was reliable
to obtain the data required for the study.
Data Analysis

Quantitative data was analyzed using
descriptive statistics including
frequencies, percentages and means. To
establish the relationship between
variables in objective three, the researcher
used Pearson linear correlation coefficient
and regression analysis. Qualitative data
was analysed by use of thematic content
analysis; this was wused to analyse
qualitative data. This involved an
assessment of themes and sub themes of
objectives of the study. The data obtained
by interview from the respondents was
analysed qualitatively.

Ethical Considerations

The respondents were verbally informed
about the research purpose. This helped in
establishing a good working relationship.
Respondents were assured of
confidentiality of the information relayed
to the researcher. The researcher and
research assistants administered the
questionnaires to respondents at an
appropriate time for each category of
respondents to avoid collusion and ensure
maximum recovery rate. Interviews was
arranged and held between the researcher
and respective respondents. Consent from
the participants was sought and all
information collected from the field
research were treated with maximum
confidentiality.

Data Presentation, Analysis and Interpretation

Response Rate

Table 4: Response rate

Frequency Percentage
Response 70 98.6%
Non response 1 1.4%
Total 71 100%

Source: Field Findings

Initially, the researcher planned to collect
data from 71 respondents. However
complete data was collected from 70
respondents. The overall response rate for
both interview and survey data
respondents was 70(98.5%). This response
rate was sufficient because [18] indicate
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that a response rate of 50% and above is
enough in humanity studies. Quantitative
data were collected from 65 respondents
using a questionnaire and qualitative data
were collected from 5 respondents using
an interview guide.
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Table 5: The data on the background characteristics of respondents

Item Categories Frequency Percent
Gender Male 22 36.7
Female 38 63.3
Total 60 100
Age Brackets below 20 2 3.33
21-40 years 30 50
41-60 years 24 40
Above 60 years 4 6.67
Total 60 100
Marital status Single 11 18.33
Married 44 73.33
Separated 2 3.33
Windowed 3 5
Total 60 10
Level of Education No formal education 5 8.33
Primary 20 33.33
Secondary 10 16.67
Tertiary 18 30
Others 2 3.33
Total 60 100

Source: Primary Data 2020

The results on gender category showed
that the larger percentage (63.3%) was of
females with male being 36.1%. This
suggested that the higher percentage of
the respondents were females. However,
views were representative of both gender
groups because the difference between
both groups was big, that is 26.6%. With
respect to age groups of the respondents
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in years, the results revealed that the
larger percentage (50%) was of the
respondents of between 21-40 vyears
followed by 40.0% that were of years
between 41-60 years and 6.67% were above
60 years. Only 3.33% was below 20 years.
These results show that respondents of
different age groups participated in the
study. Therefore, the views presented
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captured the perceptions of respondents
of various age groups hence providing that
could be generalised. The data on
education level of the respondents showed
that larger percentage (33.33%) of the
respondents stopped at primary level
followed 30.0% who finished tertiary level,
16.67% finished secondary level and 3.33%
had other formal education levels while
8.33% had no formal education. These
results suggest that respondents were had
different education levels. Therefore, the
views were representative of respondents
with different education background. On
the marital status, most of the respondents
i.e. 73.33% were married because most of
the study participants were above 18 years
and were old enough to get married;
18.33% were single; 5.0% of the
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respondents were widowed; and finally,
3.33% of the respondents  were
separated/divorced.
Socio-economic Development of People
Bordering Queen Elizabeth National Park
in Rubirizi District.
In this study, Socio-economic
Development which is the dependent
variable was conceived as covering
employment opportunities, household
income and literacy levels. The results on
the same follow in the subsections here
under.

Employment Opportunities.
Employment Opportunities which are the
first aspect of socio-economic
development was studied using nine
items. The results on the same were as
presented in Table below:
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Table 6 Descriptive statistics on Employment opportunities

F/% SA A N D SD Mean
It is easy Local people to be employed F 38 17 - 3 2 4.03
in the tourism industry

% 63.3 28.3 - 5 3.3
Employment in tourism industry F 35 20 - 2 3 3.87
transform the local community into
knowledge-based community % 58.4 333 3.3 5
I have an opportunity to get into the F 6 10 - 31 13 2.17
managerial position in tourism
industry % 10 16.7 51.6 21.7
I have an opportunity to be formally F 23 17 2 12 6 3.96
employed in the tourism industry

% 38.3 28.3 3.3 20 10
The tourism employment F 12 10 1 20 17 3.66
opportunities are distributed equally
to all local communities. % 20 16.7 1.7 33.3 283
Income from tourism employment F 34 16 - 4 6 4.02
creates saving opportunity to the local
people % 56.7 26.7 6.7 10
Tourism employment benefits the local F 31 18 2 5 4 4,12
community

% 51.7 30 3.3 8.3 6.7
The local people are given first priority F 13 7 3 30 17 2.01
when jobs are available

% 21.7 11.7 5 50 28.3
Overall, I am satisfied with the F 29 11 4 6 10 3.88

employment opportunities provided by

the tourism development %

48.3 18.3 16.7

Source: Primary Data 2020

The results in Table 6 about the Local
people to be employed in the tourism
industry showed that cumulatively, the
majority percentage (91.6%) of the
respondents indicated that it was easy for
local people to be employed in the tourism
industry and 8.4% indicated it was not true.
With the high mean = 4.03 close to code 4
which on the scale used corresponded with
agreement, the results suggested the
respondents indicated that it was true that
it is easy Local people to be employed in
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the tourism industry. The respondents
agreed Employment in tourism industry
transform the local community into
knowledge-based community because the
majority percentage (91.6%) of the
respondents agreed that it was true, 8.4%
disagreed and only 1.7% was neutral. The
results were confirmed by the high mean =
3.87. Also, with the majority percentage
(71.5%) of the respondents disagreeing
with the low mean = 2.17, that they have
an opportunity to get into the managerial
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position in tourism industry. The finding
indicated that they have an opportunity to
be formally employed in the tourism
industry because the majority percentage
(66.6%) agreed and this was supported by
the high mean = 3.87. With a high
percentage (76.9%) of the respondents
agreeing and a high mean = 3.66, that the
tourism employment opportunities are
distributed equally to all local
communities. Furthermore, the
respondents indicated that Income from
tourism employment creates saving
opportunity to the local people because
majority percentage (83.4%) and the mean
= 4.03 was high. However, with the larger
percentage (60.3%) of the respondents
disagreeing that the local people are given
first priority when jobs are available with
lower mean = 2.01, the results suggested
that it was not true that the respondents
were given first priority when jobs are
available. As to whether, most tourism
employment benefits the local community,
the larger percentage (81.7%) of the
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respondents agreed while 15.0% disagreed
and 3.3% were neutral. The high mean of
4.12 confirmed the results and this
suggested that tourism employment
benefits the local community
Finally, the overall, respondents were
satisfied with the employment
opportunities provided by the tourism

development, because the larger
percentage (66.6%) of the respondents
indicated that agreed while 26.7%

disagreed and 6.7% of them were neutral
and this indicates that all in all, most of the
respondents were satisfied with the
employment opportunities provided by
the tourism development with the high
mean of 3.88 suggested that most of the
respondents were happy with the
employment opportunities. To find out
how overall how respondents rated the
employment opportunities, summary
statistics were calculated for the items
measuring employment opportunities. The
results were as presented in Table 7 below
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Table 7 Summary of Descriptive Statistics on Employment Opportunities

Descriptive Statistics Std.Error
Employmgr}t Mean 3.86 0.05
opportunities 95% Confidence Lower Bound 3.52

Interval for Mean Upper Bound 3.94

5% Trimmed Mean 3.89

Median 3.91

Variance 0.61

Std. Deviation 0.79

Minimum 1.00

Maximum 5.00

Range 3.88

Interquartile Range 1.00

Skewness -0.87 0.24

Kurtosis 0.46 0.40

Source: Primary Data, 2020

The results in Table 7 show that the mean
= 3.86 was close to the median = 3.91.
Therefore, despite the negative skew (skew
-0.87), the results were normally
distributed. The high mean meant that the
respondents rated employment
opportunities in tourism industry as
satisfactory (high). The low standard
deviation = 0.79 indicated low dispersion
in the responses. In the interviews
Community Enterprise Leaders, they were
asked to give their opinions on what they
think tourism industry should do in order
to help the communities to get out of
poverty. In their responses, the
Community Enterprise Leaders gave
several related responses that indicated

that over time, tourism industry has
helped people neighbouring Queen
Elizabeth National Park to get
employment.
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One leader stated
In the past years, people in communities
surrounding the park showed Ilow
commitment and willingness to work in
tourism industry. However, since the
introduction of community tourism
initiatives there has been improvement.
This has not been because of lack of
avenues to make them get employed in the
industry, but sensitization about the
importance and benefits of getting
involved in the tourism industry has been
ongoing. Consistent with the views
above.
Another leader said

Although the enthusiasm for people around
Queen Elizabeth National Park is still low,
there has been improvement. This can be
seen in the increasing numbers of people
working with Uganda Wild Life Authority.
Even though the number are still low, once
in a while we get some people joining the
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tourism industry and wmany in sister
industry like transport.

Lastly, one more respondent remarked:
“It will take time to interest all people
surrounding the park to fully realize the
importance of tourism because of the
nature of our community, however, there is
improvement. Most people today are able
to think in short term though there is an
improvement.”

The opinions above from the respondents
suggest that people’s love to work in

www.iaajournals.org
tourism industry had improved. This
finding is consistent with the results of the
descriptive statistics which showed that
employment opportunities for people
around Queen Elizabeth National Park were
high although they are not all utilized.

Household Income

Household Income which is the second
aspect of socio-economic development
was studied using four items. The results
were as presented in Table 8

Table 8 Descriptive statistics on Household Income

E/%

SA A N D SD Mean

The enterprise generates income to f

support household %

The commercial enterprise has an f
impact on community poverty
reduction %

community tourism initiatives have f
given you skills to improve on your
enterprise

community tourism initiatives has f
financially supported your enterprise
to increase household income

%

35 20 = 3 2 3.89
58.3 333 - 5 3.3

33 19 = 3 5 3.98
55 31.7 - 5 8.3  3.77

12 6 2 28 12 2.33

20 10 3.3 46.7 20
32 15 1 5 7 3.86

53.3 25 1.7 83 11.7

Source: Primary Data 2020

The results in Table 8 about the enterprise
helping people to generate income to
support household that cumulatively, the
majority percentage (91.6%) of the
respondents agreed while 8.3% disagreed
and with the high mean= 3.89 close to code
4 which on the scale used corresponded
with agreement, the results suggested the
enterprise helping people to generate
income to support household. The
findings also revealed the commercial
enterprise has an impact on community
poverty reduction because the majority
percentage (78.3%) of the respondents
agreed with the statement, while 20%
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disagreed with the statement and 1.7% of
the respondents were neutral about the
statement. The results were confirmed by
the high mean = 3.98. Also, with the
majority percentage (66.7%) of the
respondents disagreeing and the lower
mean = 2.33, the findings suggested that
community tourism initiatives have not
given you skills to improve on your
enterprise, while 30% of them agreed and
3.33% of the respondents were neutral. The
findings further indicated that community
tourism initiatives have financially
supported their enterprise to increase
household income because the majority
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percentage (78.6%) agreed that the development, summary statistics were
statement and this was supported by the calculated for the 4 items measuring
high mean = 3.86. To establish out how household income. The results were
overall respondents rated household presented in Table 9.
income as an aspect of socio-economic
Table 9 Summary of descriptive statistics on household income

Descriptive Statistics Std.Error
Household Mean 3.46 0.05
Income

95% Confidence Lower Bound 3.42

Interval for Mean Upper Bound 3.84

5% Trimmed Mean 3.79

Median 3.71

Variance 0.81

Std. Deviation 0.79

Minimum 1.20

Maximum 5.80

Range 3.58

Interquartile Range 1.40

Skewness 1.87 0.04

Kurtosis 1.46 0.30

Source: Primary Data, 2020

The results in Table 9 show that the mean
= 3.46 was close to the median = 3.71. With
a positive skew (skew 1.87), the results
suggest that the responses were normally
distributed. The high mean meant that the
respondents rated their household income
as poor. The low standard deviation = 0.79
suggested low dispersion in the responses.
During interviews with leaders, they were
asked to tell the enterprise activities are
connected to income levels around Queen
Elizabeth national Park. To this question,
one leader said,

“I am impressed with enterprise
activities are connected to income levels
around Queen Elizabeth national
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Park and a number of people have picked
interest in enterprises like craft making,
music dance and drvama tour guiding and
transportation of tourists. Still, there
is also improved tourism support to
enterprise development. The household
income of people bordering Queen
Elizabeth National Park has improved.”

In relation to the above, another local
leader remarked,

“In this area we still experience low
levels of household income because people
largely spend most of their incomes and
little is saved. Nevertheless, there is
improvement, those who manage to save;
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a few are able to use their savings for
productive activities.
Finally, another local leader revealed
that,

“The situation is not very bad. A
number of people are engaged in tourism

initiatives and they are picking
interest in enterprises initiated to
contribute to their household income

because it is from these enterprises many
people around the park are able to earn a
living”. From the views above, it can be
deduced that there is improvement in
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household income of people bordering
Queen Elizabeth National Park. This
interview views support the descriptive
statistic results which indicated that
household income of people bordering the
park were good.

Literacy Levels

Literacy Levels which are the third aspect
of socio-economic development was
studied using five items. The results on
the same were as presented in Table 10
below:

Table 10: Descriptive statistics on Literacy Levels

F/% SA A N D SD Mean
Community tourism appreciates f 30 19 = 5 6 3.69
literacy education of the local people

6 50 31.7 8.3 10
Local leaders have mobilized people to f 31 18 2 4 5 3.98
engage in literacy programmes that
support tourism % 51.7 30 3.3 6.7 8.3
Tourists are able to communicate with f 14 6 2 26 12 2.23
the local people

% 23.3 10 3.3 43.3 20
Local Music dance and drama f 35 12 1 5 7 3.85
performance stimulates learning

% 58.3 20 1.7 8.3 11.7
Tourism  helps communities to f 6 4 - 33 17 2.05
preserve their cultural heritage
through learning % 10 6.7 - 55 28.3

Source: Primary Data 2020

The results in Table 10 with respect to
whether community tourism appreciates
literacy education of the local people
showed that cumulatively, the majority
percentage (81.7%) of agreed with the
statement while 18.3% disagreed and with
the high mean = 3.69 close to code 4 which
on the scale used corresponded with
agreement, the results suggested
community tourism appreciates literacy
education of the local people. The findings
also revealed that Local leaders have
mobilized people to engage in literacy
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programmes that support tourism because
the majority percentage (81.7%) of the
respondents agreed with the statement,
15% of them disagreed and only 3.3% of
them were neutral. The results were
confirmed by the high mean = 3.98 and
this suggests that Local leaders have
mobilized people to engage in literacy
programmes that support tourism. Also,
with the majority percentage (63.3%) of the
respondents disagreeing and the low mean
= 2.23, the findings suggested that
Tourists are not able to communicate with
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the local people. The findings further
indicated that Local Music dance and
drama performance stimulates learning
because the majority percentage (78.3%)
agreed with the statement and this was
supported by the high mean = 3.85. this
suggests that Local Music dance and drama
performance stimulates learning which in
turn increases literacy levels.

Finally, with respect to whether tourism

helps communities to preserve their
cultural heritage through learning, the
majority percentage (83.3%) of the
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respondents disagreed that tourism helps
communities to preserve their cultural
heritage through learning while 16.7%
agreed with the statement and with the low
mean = 3.53 suggested that Tourism does
not help communities to preserve their
cultural heritage through learning. To
establish out how overall respondents
rated literacy levels as an aspect of socio-
economic development, summary
statistics were calculated for the five items
measuring literacy levels. The results were
as presented in Table 11 below;

Table 11 Summary of Descriptive Statistics on literacy levels

Descriptive Statistics Std.Error
Literacy Levels Mean 2.39 0.05

95% Confidence Lower Bound 2.22

Interval for Mean Upper Bound 3.44

5% Trimmed Mean 3.99

Median 3.20

Variance 0.91

Std. Deviation 0.89

Minimum 1.50

Maximum 4.80

Range 3.48

Interquartile Range 1.40

Skewness 1.57 0.14

Kurtosis 1.36 0.40
Source: Primary Data 2020
The results in Table 11 show that the mean leaders and local leaders, tell how
= 2.39 was not very close to the median = community tourism initiatives relates to
3.20. However, with a positive skew (skew literacy levels, the leaders provided

1.57), the results indicate that the
responses were normally distributed. The
high mean meant that the respondents
rated their literacy levels as low. In the
interviews with community enterprise
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related responses on the literacy levels of
people bordering Queen Elizabeth National
Park. One local leader stated,
“There are those intergroup cultural
competitions that have promoted
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Literacy Levels in communities
neighbouring  Queen  Elizabeth
national park to improve on their
livelihoods. Thus, they participate in
all activities such as music dance
and drama. However, most of the
people need to be pushed to
participate in them”

Another community enterprise leader said;
“Education have helped
communities neighbouring Queen
Elizabeth National Park to improve
on their livelihoods though there is
still a number of children that are
not schooling due to poverty”.

Most people in communities around the

park take school issues causally.

Nevertheless, the attitude of our people

has improved. In the past, people’s

involvement in learning and educating
their children was very limited local leader
said that while a number of people showed
that education promote the conservation
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of wildlife and protection of the
environment, still the number of people
involved is still low. Therefore, leaders
still need to push people to be involved in
educating their children to increase the
literacy levels. The views above suggest
that while there a number of people were
involved in learning to fight illiteracy; still
the number of those not involved was
equally big. Therefore, the opinions of
community enterprise leaders and local
leaders did not fully support those people
who in their responses indicated that their
literacy levels were high. Nevertheless,
with leaders indicating that a number of
people who were involved in fighting
illiteracy, it can be deduced that there was
fair involvement of people in increasing
literacy levels.
Level of Community Tourism Initiatives
Community tourism initiative as the
independent variable and was studied
using eight items. The results on the same
were as presented in Table 12 below:
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Table 12 Descriptive Statistics on Community tourism initiative

Statements F/% SA A N D SD Mean
Poor women in the community sector f 37 15 3 5 3 3.99
earn less wages

% 66.7 25 5 83 5
Traditional agriculture is mostly f 29 20 2 4 5 3.77
practiced by people

% 48.3 33.3 3.3 6.7 8.3
Most enterprises are dominated by low f 26 15 1 6 12 3.47
levels of technology

% 43.3 25 1.7 10 20
Tourism initiatives have attracted f 35 11 2 5 7 3.72
people to engage in commercial
farming % 58.3 18.3 3.3 8.3 11.7
Most people in communities bordering f 33 17 - 4 6 3.81
the park are illiterate

% 55 28.3 6.7 10
Illiteracy in communities is related to f 28 13 1 6 12 3.67
poverty among the people

% 46.7 21.7 1.7 10 20
Community tourism encourage people f 30 11 2 10 7 3.51
to engage in commercial enterprises

% 50 18.3 3.3 16.7 11.7
We have many projects due national f 7 10 3 24 16 2.33
parks being near us

% 11.7 16.7 5 40 26.7

Source: Primary Data 2020

The results in Table 12 regarding whether
Poor women in the community sector earn
less wages, cumulatively the majority
percentage (91.7%) of respondents agreed
while 13.3% disagreed and 5% were neutral
and with the high mean = 3.99 close to
code 4 which on the scale used
corresponded with agreement suggested
that Poor women in the community sector
earn less wages. With respect to whether
the traditional agriculture is mostly
practiced by people, the majority
percentage (81.6%) of the respondents
agreed, 15% disagreed and 3.3% were
neutral and with the high mean = 3.77
meant that the traditional agriculture is
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mostly practiced by people. Regarding
whether the Most enterprises are
dominated by low levels of technology, the
majority percentage (68.3%) of the
respondents agreed, while 30% of them
disagreed and 1.7% were neutral and with
the average mean = 3.47 implied that
fairly, most enterprises are dominated by
low levels of technology.

As to whether the Tourism initiatives have
attracted people to engage in commercial
farming, the majority percentage (76.6%)
of the respondents agreed, 20% disagreed
and 3.3% of them were neutral and with the
high mean = 3.72 meant that the Tourism
initiatives have attracted people to engage
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in commercial farming. With a high
percentage (83.3%) of respondents
indicating agreeing and a high mean =
3.81, the respondents revealed that
illiteracy in communities is related to
poverty among the people. The findings
also indicated that most people in
communities bordering the park are
illiterate because the majority percentage
(83.3%) of the respondents agreeing and
with the high mean = 3.67 confirmed that
Most people in communities bordering the
park are illiterate. As to whether
community tourism encourage people to
engage in commercial enterprises, the
larger percentage (68.3%) agreed, 28.4%
indicated disagreed and 3.3% were neutral
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and with. the average mean = 3.51
suggested that Community tourism
encourages people to fairly engage in
commercial enterprises.
Regarding to whether there are many
projects due national parks being near us,
the larger percentage (66.6%) disagreed
while 28.4% agreed and 5% were neutral
and with an average mean = 2.33 meant
that there are few projects due national
parks being near. To establish the total
perception of the respondents about the
Community tourism initiative, summary
statistics were calculated for the eight
items measuring Community tourism
initiative. The results were as presented in
Table 13 below:

Table 13: Summary of Descriptive Statistics on Community tourism initiative

Descriptive Statistics Std.Error
Community Mean 3.69 0.05
tourism
initiative 95% Confidence Lower Bound 3.42
Interval for Mean Upper Bound 3.74
5% Trimmed Mean 3.79
Median 3.80
Variance 0.81
Std. Deviation 0.99
Minimum 1.60
Maximum 4.90
Range 3.44
Interquartile Range 1.60
Skewness -.78 0.24
Kurtosis 1.46 0.50
The results in Table 13 show that the mean implied that the respondents rated

= 3.69 was close to the median = 3.80.
Despite the negative skew (skew -0.78), the
results suggested that the responses were
normally distributed. The high mean
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community tourism initiative as good. The
low standard deviation = 0.99 suggested
low dispersion in the responses. In the
interviews with Uganda Wildlife Authority,
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they were asked to give their comment on
the Community tourism initiatives
implemented to boost the socio-economic
development of people bordering Queen
Elizabeth National Park. To this question,
one employee said,
“Not many people take initiative as
serious and it requires persuading
them to get involved in Community
tourism initiative. Few people can
push themselves.”
Another employee of UWA stated,
“While there are some people who
take community tourism initiatives
serious, this has not contributed
much in their socio-economic
development. Many take
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Community tourism initiative
casual and they need to be told.
Similarly, another head employee
explained. The people need to be
told what to do. There are few
people who are self-directed. The
views above from the respondents
suggest that few people took
community tourism initiatives to
contribute to their socio-economic
development.
These views partially supported the
descriptive statistics which indicated the
ability of people to take Community
tourism initiatives as the way to boost
their socio-economic development.
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Table 14 Descriptive Statistics on Community tourism initiatives and Socio-economic

development

F/% SA A N D SD Mean
Most visitors are attracted by the locally f 34 16 2 5 3 3.73
made products

% 56.7 26.7 3.3 83 5
Community members have been f 31 22 1 3 4 3.68
mobilized in the development activities
to improve households % 51.7 36.7 1.7 5 6.7
Community tourism initiative have f 6 10 7 20 17 2.37
been involved in poverty reduction in
the community % 10 16.7 11.7 33.3 28.3
women in the local communities f 24 16 2 12 6 3.76
engaged in the development activities

% 40 26.7 3.3 20 10
You are involved in community tourism f 12 10 1 20 17 3.66
development programmes

% 20 16.7 1.7 33.3 28.3
You are involved in community tourism f 35 15 4 6 3.94
development programmes

% 58.3 25 6.7 10
you own land in the neighborhood of f 33 14 2 5 6 3.81
National park

% 55 23.3 3.3 83 10
people in your community appreciate f 15 8 3 17 17 2.41
the contribution from tourism

% 25 13.3 5 28.3 28.3
Community tourism initiative have f 26 14 4 6 10 3.78
been involved in development of rural
infrastructure % 43.3 23.3 6.7 10 16.7

Source: Primary Data 2020
The results in Table 14 regarding whether been mobilized in the development

most visitors are attracted by the locally
made products, cumulatively the majority
percentage (83.4%) of the respondents
agreed while 13.3% disagreed and 3.3% of
them were neutral and with the high mean
= 3.73 close to code 4 which on the scale
used corresponded with agreement
suggested that Most visitors are attracted
by the locally made products. With respect
to whether Community members have
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activities to improve households, the
majority percentage (88.4%) of the
respondents agreed, 11.7% disagreed and
1.7% of them were neutral and with the
high mean = 3.83 meant that community

members have been mobilized in the
development activities to improve
households. Regarding whether

community tourism initiatives have been
involved in poverty reduction in the
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community, the majority percentage
(61.6%) of the respondents disagreed,
26.7% of them agreed while 11.7% were
neutral and with a low mean = 2.37 implied
that community tourism initiative have not
been involved in poverty reduction in the
community.

As to whether women in the local
communities engaged in the development
activities, the majority percentage (66.7%)
agreed, 30% disagreed and 3.3% were
neutral and with the high mean = 3.76
meant that women in the local
communities engaged in the development
activities. With a high percentage (83.3%)
of respondents indicating it was true and a
high mean = 3.94, the respondents
revealed that most respondents were
involved in community tourism
development programmes. The findings
also indicated that most of the
respondents own land in the neighborhood
of National park because the majority
percentage (78.3%) agreed and with the
high mean = 3.81 confirmed that people
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own land in the neighborhood of National
park. As to whether people in the
community appreciate the contribution
from tourism, the larger percentage
(56.6%) disagreed, 28.3% agreed and 5% of
them were neutral and with the average
mean = 2.41 suggested that people in the
community fairly appreciate the
contribution from tourism. Regarding
whether Community tourism initiative
have been involved in development of
rural infrastructure, the larger percentage
(66.6%) agreed while 26.7% disagreed and
6.7% of them were neutral and with the
high mean = 3.78 meant that community
tourism initiative have been involved in
development of rural infrastructure. To
establish the total perception of the people
about the Community Tourism Initiative
and Socio-Economic Development,
summary statistics were calculated for the
nine items measuring Community Tourism
Initiative and Socio-Economic
Development. The results were as
presented in Table 15 below:
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Table 15 Summary of Descriptive Statistics on Community Tourism Initiative and Socio-
Economic Development

Descriptive Statistics Std.Error
Community Mean 3.54 0.05
Tourism
Initiative and 95% Confidence Lower Bound 3.42
Socio-Economic
Development Interval for Mean Upper Bound 3.64
5% Trimmed Mean 3.69
Median 3.60
Variance 0.91
Std. Deviation 0.89
Minimum 1.60
Maximum 4.90
Range 3.46
Interquartile Range 1.70
Skewness -.88 0.34
Kurtosis 1.16 0.40

Source: Primary Data 2020

The results in Table 15 show that the mean
= 3.54 was close to the median = 3.60.
Despite the negative skew (skew -0.88), the
results suggested that the responses were
normally distributed. The average mean
implied that the respondents rated
Community Tourism Initiative and Socio-
Economic Development as fair. The low
standard deviation = 0.89 suggested low
dispersion in the responses hence the
results could be subjected to correlation
and regression. In the interviews with
community enterprise leaders, and district
officials, they were asked to comment on
the relationship between Community
Tourism Initiative and Socio-Economic
Development. District tourism officer
stated,

“The Community Tourism Initiative

have been improving  Socio-

Economic Development of people in
communities neighboring Queen
Elizabeth National Park. However,
there is a lot still desire to do a lot
on Community Tourism Initiatives
to perform better in improving the
Socio-Economic Development.”

Another district official said,
“Community Tourism Initiative and
Socio-Economic Development are
inseparable especially to the
communities neighboring Queen
Elizabeth National Park”.
Nevertheless, there is a lot more that
can be done in terms of expanding
school buildings, building a dining
hall and dormitories.”

In relation to the above, Another District

Officer revealed that,
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“A lot has been done with regard to
Community Tourism Initiative and
Socio-Economic Development. The
schools, hospitals, roads providing
employment opportunities have
been put in place and this has
contributed a lot to socio-economic
development.”
Overall, the views above show that the
relationship between Community Tourism
Initiative and Socio-Economic
Development improved although there
was thing still lacking. This finding is
consistent with the descriptive statistics
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which revealed that the relationship
between Community Tourism Initiative
and Socio-Economic Development was fair.
Correlation of Community Tourism

Initiative and Socio-Economic
Development

To establish whether Socio-Economic
Development components namely;
employment opportunities, household
income and literacy levels were related to
Community Tourism Initiative, the

researcher carried out correlation analysis.
The results were as given in Table 16
below;

Table 16: Correlation Matrix for 4.4 Community Tourism Initiative and Socio-Economic

Development
Community Employment Household Literacy Levels
Tourism Opportunities Income
Initiative,
Community 1 0.869%* 0.677 0.481**
Tourism
Initiative, 0.000 0.000 0.211
Employment 1
Opportunities
Household 1
Income
Literacy Levels 1

Source: Primary Data 2020

The results in Table 16 suggest that all the
components of Socio-economic
development namely; employment
opportunities (r = 0.869, p = 0.000 < 0.05);
household income (r = 0.677, p = 0.000 <
0.05) had a significant relationship with
community tourism initiatives and literacy
(r=0.481,p =0.211 > 0.05) had a positive
insignificant relationship with community
tourism initiatives. This means that the
hypotheses (H,&H,) were accepted and H;
rejected. This implies that Community
tourism initiative has a significant
relationship with employment
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opportunities and household income but
with insignificant relationship with
literacy levels as constructs of social
economic development

Regression Model for Community
Tourism Initiatives and Socio-economic
Development.

At the confirmatory level, to establish
whether Community Tourism Initiatives
and Socio-economic Development namely;
employment opportunities, household
income and literacy levels, a regression
analysis was carried out. The results were
as in Table 17 below
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Table 17 Regression Results

Socio-economic Standardised Coefficients Significance
development
Beta (B) Beta (B) (p)
Employment opportunities 0.485 0.000
Household income 0.433 0.000
Literacy levels 0.025 0.664
R’=0.668
F=101.85, p=0.000
Source: Primary Data 2020
The results in Table 17 show that the significantly influenced by community

components of Socio-economic
development are explained by 66.8%
variation of community tourism initiatives
(R2 = 0.668). This means that 33.2% of the
variation was accounted for by other
factors not considered under this model.
However, only two components of socio-
economic development, namely;
employment opportunities (B = 0.485, p =
0.000 < 0.05) and household income (B =
0.433, p =0.000 < 0.05) had a positive and

tourism initiatives. Literacy levels (B =
0.025, p = 0.664 >0.05) had a positive but
insignificantly influenced by community
tourism initiatives. This means that only
the Hypotheses One and Two (H1 and H2)
were accepted and Hypothesis Three (H3)
was rejected. The magnitudes of the
respective betas suggested that
employment opportunities were mostly
significantly influenced by community
tourism initiatives.

DISCUSSION

The level of socio-economic
development of people bordering Queen
Elizabeth National Park in Rubirizi
District

From the study findings, the results
showed that the Local people are employed
in the tourism industry (Mean = 3.86), and
this result is consistent with [19] who
stated that there is a need to consider
people bordering tourism attraction
centers in terms of giving employment

opportunities. The respondents agreed
Employment in tourism industry
transform the local community into

knowledge-based community and this
agrees with [20], who studied the Influence
of Adventure Tourism Activities in
promoting tourism business in mountain
stations in India and the study findings
indicate that tourism has become the most
contributors of employment opportunities
to the people bordering tourist attraction
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areas. Also, the findings showed that
people around the park have no
opportunity to get into the managerial
position in tourism industry. The finding
indicated that they have an opportunity to
be formally employed in the tourism
industry and the tourism employment
opportunities are distributed equally to all
local communities and this consistent with
[21] in their study on the Role of
Technology in Creating Job Opportunities
for Learners with Disabilities in the
Tourism Industry in Cyprus and the study
findings indicate that tourism industry has
created a lot of employment opportunities
for people with disabilities. Furthermore,
the respondents indicated that Income
from tourism employment creates saving
opportunity to the local people. However,
the local people are not given first priority
when jobs are available although tourism
employment benefits the local community
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The results also showed that the
enterprises are helping people to generate
income to support household (Mean =
3.89), and this consistent with USAID
Report (2015) had earlier maintained that
the Katara women group is engaged in
making metallic crafts traditional knives
and spears, weaving baskets and making a
wide range of art pieces that are sold to
tourist to earn money for improving
livelihoods in households and supporting
community initiatives. The findings also
revealed the commercial enterprise has an
impact on community poverty reduction
and the results were confirmed by the high
mean = 3.98. This agrees with [20], studied
the Influence of Adventure Tourism
Activities in promoting tourism business
in mountain stations in India and the study
findings indicate that tourism has become
the most contributors of employment
opportunities to the people bordering
tourist attraction areas. Also the findings
suggested that community tourism
initiatives have not given you skills to
improve on your enterprise. The findings
further indicated that community tourism
initiatives have financially supported their
enterprise to increase household income.
The results also indicated that community
tourism appreciates literacy education of
the local people with the high mean = 3.69
close to code 4 which on the scale used
corresponded with agreement and this
conquers with [22] in their Literacy,
achievement and success in a Maori
tourism certificate programme: reading
the world in order to read the word
indicate that communities bordering
tourist attraction centers benefit more
from tourism initiatives through receiving
training from tourism companies to act as
tour guides. The findings also revealed
that Local leaders have mobilized people
to engage in literacy programmes that
support tourism and this was confirmed
by the high mean = 3.98 and this was also
in line with [23] carried a study on Reveal
of household capabilities through financial
literacy in community-based tourism,
using qualitative approach, the findings
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indicate that very few people engaging in
community based tourism are literate
about financial knowledge. Also the
findings suggested that Tourists are not
able to communicate with the local people.
The findings further indicated that Local
Music dance and drama performance
stimulates learning and this suggests that
Local Music dance and drama performance
stimulates learning which in turn increases
literacy levels. Finally, the findings
suggested that Tourism does not help
communities to preserve their cultural
heritage through learning. The results also
revealed a weak positive relationship
between community tourism initiatives
and literacy levels (r= 0.46).
The Community Tourism Initiatives of
People Bordering National Park
The results Poor women in the community
sector earn less wages and was supported
by the high mean = 3.99 close to code 4
which on the scale used corresponded with
agreement suggested that Poor women in
the community sector earn less wages and
the traditional agriculture is mostly
practiced by people supported by the high
mean = 3.77 and was in disagreement with
[24] who indicated that there is a need to
educate marketers and governmental
practitioners on how to improve and
facilitate tourism industry for Xinjiang,
Urumgqi if it is to benefit the natives of
China. Most enterprises are dominated by
low levels of technology and Tourism
initiatives have attracted people to engage
in commercial farming with the high mean
= 3.72. and this was in agreement with [25]
carried out a study on the policy directives
in Guyana as it relates to community-based
tourism, the study was exploratory in
nature and the findings indicate that
Community-based tourism presents an
opportunity to advance the goals of
government to include communities into
the economic growth. With a high
percentage (83.3%) of respondents
indicating agreeing and a high mean =
3.81, the respondents revealed that
illiteracy in communities is related to
poverty among the people. The findings
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also indicated that most people in
communities bordering the park are
illiterate with the high mean = 3.67
confirmed that Most people in
communities bordering the park are

illiterate and the findings suggested that
Community tourism encourage people to
fairly engage in commercial enterprises
and was in agreement with
[24,25,26,27,28,29] who indicated that
there is a need to educate marketers and
governmental practitioners on how to
improve and facilitate tourism industry for
Xinjiang, Urumgqi if it is to benefit the
natives of China. Findings also indicated
that there are few projects due national
parks being near.

Relationship between Community
Tourism Initiatives and Socio-Economic
Development

The findings suggested that all the
components of Socio-economic
development namely; employment

opportunities (r = 0.869, p = 0.000 < 0.05);
household income (r = 0.677, p = 0.000 <
0.05) had a positive and significant
relationship with community tourism
initiatives and literacy (r = 0.481, p=0.211
> 0.05) had a positive insignificant
relationship with community tourism
initiatives. The regression results also
indicated that the components of socio-
economic development are explained by
66.8% variation of community tourism
initiatives (adjusted R2 = 0.668). This
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means that 33.2% of the variation was
accounted for by other factors not
considered under this model. However,
only two components of socio-economic
development, namely; employment
opportunities (B = 0.485, p = 0.000 < 0.05)
and household income (B = 0.433, p =
0.000 < 0.05) had a positive and
significantly influenced by community
tourism initiatives. Literacy levels (B =
0.025, p = 0.664 >0.05) had a positive but
insignificantly influenced by community
tourism initiatives. This was in agreement
with [26,30,31] who stated that there is a
need to change the focus beyond how
tourism can promote economic growth,
provide jobs and income, to considering
sociopolitical aspects of poverty and how
structural inequalities are impeding
people’s development. The findings also
agree with [27,32,33,34] in their study on
Experiential-based training to improve
literacy skills of traditional game for
tourism workers who indicated that
tourism initiatives expand the knowledge
of people in terms of tourist geographical
literacy and was also in agreement with
[28,35,36] who studied the Prospects and
Benefits of Ecotourism-oriented Digital
Comic as a Literacy Entity in Elementary
Schools and findings indicated that
survival of local ecotourism collaboration
and technology becomes a potential for
the world of education in the digital era.

CONCLUSION

The level of socio-economic
development of people bordering Queen
Elizabeth National Park in Rubirizi
District

From the study findings, the results
showed that the Local people are employed
in the tourism industry, Employment in
tourism industry transform the local
community into knowledge-based
community, people around the park have
no opportunity to get into the managerial
position in tourism industry although they
have an opportunity to be formally
employed in the tourism industry and the
tourism employment opportunities are
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distributed equally to all local
communities tourism industry has created
a lot of employment opportunities for
people with disabilities. Furthermore, the
respondents indicated that Income from
tourism employment creates saving
opportunity to the local people. However,
the local people are not given first priority
when jobs are available although tourism
employment benefits the local community.
The results also showed that the
enterprises are helping people to generate
income to support household, commercial
enterprise has an impact on community
poverty reduction community tourism
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initiatives have not given you skills to
improve on vyour enterprise. And
community tourism initiatives have
financially supported their enterprise to
increase household income.

The Community Tourism Initiatives of
People Bordering National Park

Poor women in the community sector earn
fewer wages. Most enterprises are
dominated by low levels of technology and
Tourism initiatives have attracted people
to engage in commercial farming,
Community-based tourism presents an
opportunity to advance the goals of
government to include communities into
the economic growth. Illiteracy in
communities is related to poverty among
the people and most people in
communities bordering the park are
illiterate and there are few projects due
national parks being near.

Relationship between Community
Tourism Initiatives and Socio-Economic
Development

The two components of socio-economic
development namely; employment
opportunities and household income had
a positive and significant relationship with

community tourism initiatives while
literacy levels had insignificant
relationship with community tourism

initiatives and the components of socio-
economic development are explained by
66.8% variation of community tourism
initiatives though employment
opportunities and household income had a
positive and significantly influenced by
community tourism initiatives. However,
literacy levels had a positive but
insignificantly influenced by community
tourism initiatives.
Recommendations

Basing on the conclusions above, the study
suggested the following recommendations
on community tourism initiatives and
socio-economic development
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The level of socio-economic
development of people bordering Queen
Elizabeth National Park in Rubirizi
District
Stakeholders in tourism such as Ministry
of tourism, Uganda Tourism Board, UWA,
district officials should support improving
socio-economic development of people
bordering national parks. Such
improvements should include allowing
people from bordering communities to get
jobs in managerial positions, giving them
the first priority when giving jobs and
training them to gain skills that can help
them to improve their tourism related
businesses.
The Community Tourism Initiatives of
People Bordering National Park
Stakeholders such as Ministry of tourism,
Ministry of Gender, Labour and Social
Development Uganda Tourism Board,
UWA, district officials and other stake
holders charged with socio-economic
development of people should provide
modern technology that will facilitate
people bordering national parks in running
their enterprises to create more
employment opportunities, improve their
household income and fight illiteracy
among their children, also improve on the
wages paid especially to women. Create
more projects in the communities
bordering national parks especially those
related to tourism.

Relationship between Community
Tourism Initiatives and Socio-Economic
Development

Stakeholders Ministry of tourism, Ministry
of Gender, Labour and Social Development
Uganda Tourism Board, UWA, district
officials and other stake holders should
embrace the contribution of community
tourism initiatives if they want to improve
the socio-economic development of people
especially those bordering national parks
since it was found that community tourism
initiatives are significantly related to
socio-economic development of people.
Suggestions for Future Research

Considering the limitations and the
findings of this study, the following areas
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are suggested for future research. First,

future

studies should consider

communities bordering Queen Elizabeth

National Parks

in other districts like

Kasese, Mitooma among others even other

communities bordering other

1.

national
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